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Aims of Talk
1. What has been achieved through our social media.

•How we’ve empowered volunteers and engaged people -
a way of showcasing, saying thank you, and well done. 

•Raising profile and managing perceptions.

2. Why heritage organisations should embrace social 
media. It’s a tool for everyone! 

3. Never about marketing, it was always about 
engagement. 

4. How to achieve the right recipe! 



History of Newman Brothers

• Established in 
1882

• Originally brass 
founders

• Began making 
coffin furniture 
in 1894

• Produced coffin 
fittings for the 
great and the 
good. 



A building preservation trust putting people 
at the heart of the story



• Each platform supports the other!

• Develop stories through 
conversations and engagement.

• Creating a brand. 



Manage Public Image
Become more 
approachable –
translates into visits

Content creation –
learn what public like/ 
get to know audience

Create a 
recognisable 
brand and voice 





Our Twitter used to be morbid!



People like picture of people!











Worth £15,000! 



Make the most of a moment 







Bring It back for Brum



Working with others!







Questions


