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The Ruhr+
Leisure Sports Culture Tourism



 2005: ZOLLVEREIN visitors survey

 2005 / 6 / 7 / 9:  RUHRTRIENNALE visitors surveys

 1998 / 2000: 16  SITES OF INDUSTRIAL HERITAGE  visitors survey

 1996: LEISURE + INDUSTRIAL HERITAGE regional population survey

 2002 -13: EXTRASCHICHT visitors surveys

 2000: IMAGE RUHR national population

 2004: CITY-TOURISM + INDUSTRIAL  HERITAGE  national image survey

 2013: EMSCHER LANDSCAPE PARK visitors & regional population surveys

 2013: LEISURE & RECREATION regional population survey

 2013: GEO PARK regional population survey

 2010  RUHR.2010 visitors surveys
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The Ruhr – The basic facts

 Polycentric urban area: 53 cities+

 5.2 million inhabitants

 Economical + scientific strength

- 17 Headquarters of Germany‘s TOP 100

4 Leibniz institutes, 3 Max-Planck institutes, 30+ technology centers 

 120 km distance from east to west

- 5 Universities, 10 Polytechnics, 4 Fraunhofer institutes

 170 Nationalities 
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 25 important anchor points 

 17 panorama points

 13 typical housing settlements

 … many other sites 

 Extraschicht

 700 km bicycle network 

 25 theme trails

 a signposted main car route 

 a multimedia information system



Anchor points with visitor centres

Anchor points: event locations and general information centres

Industrial landscape panoramas – offer fine views

Important working-class housing areas – the Ruhrgebiet at home
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Tourist cycling network
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 special system of 3.600 signposts

 special bike for rent

 biker‘s events

 700 km long network



V
IS

IT
O

R
 C

E
N

T
E

R



The Ruhr+
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 7,0 Million Euro

 Mantaining: 2,5 Million Euro (5 sites) 

 Networking: 1,0 Million Euro+

Initial investment

System running costs per year

 +  3,6 Million Euro subsidy+ for mantaining



Touristisches Spitzenprodukt der Region Ruhrgebiet

Die Route der Industriekultur ...

... ist Baustein einer neuen Tourismusinitiative für das Ruhrgebiet.

... stellt das industriekulturelle Erbe als unverwechselbares

Markenzeichen der Region in den Mittelpunkt.

... erschließt dem Besucher touristisch bedeutende Orte

der Industriekultur.

1996  IBA Emscher Park International Building Exhibition

1999  Opening of the industrial heritage trail 

2010  European Capital of Culture

1968  First regional developing program Ruhr

2001 Zollverein > Unesco World Heritage

… THE RUHR > Regional Unesco World Heritage?

 Culture > Ruhrtriennale

 Landscape architecture > Emscher Landscape Park

 Tourism > RTG  Agency for regional tourism marketing

 Industrial heritage > Industrial heritage trail
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2003 Jahrhunderthalle main venue for Triennale
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The Ruhr+

Regionalbefragung  2013
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Sonne, Mond und Sterne Zollverein
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Neu:

 Feuer und Flamme > 460.000

 Sonne, Mond und Sterne > 320.000 

 Der Traum vom Sehen > 540.000 

 The Wall > 390.000

 Der Ball ist rund > 216.000

Gasometer 1994/95 

Visits

Gasometer 1997/98 

Gasometer 1999 

Welterbe Zollverein 1999/2000 

Gasometer 2000

 Sternstunden > 950.000
Gasometer 2009/2010

„Avantgarde + Weltkrieg 1914 -1939“
Welterbe Zollverein 2014



The Ruhr+

Regionalbefragung  2013
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Revierparks+++

Route Industriekultur
RuhrTopCard

Regional projects > use x ratings

R
e

g
io

n
a

l 
s
u

rv
e

y
2

0
1

3

20 40 60

2,0

1,75

2,25

2,5

ExtraSchicht

Route Industrienatur

Use in % of population >

A
s
s
e

s
s
m

e
n

t
in

 s
ch

o
o
l
n
o
te

s
>

Area of the Revierparks

+++

80

+

Ruhrtriennale



Leisure market Germany

- 245.000.000.000  € sales

- 6,9  Mio. occupied

- 12% of national income

Tourism market RUHR

- 500 Mio. € produced worth

- 14.000 fulltime jobs
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Architecture

Program

Marketing

planning

building

organizing

controlling

1. Attractive offers 3. Social orientation

2. Economical stability 

Landscape

continuous loss of attractivity!

4. Regional cooperation

behaviour is changing fast! competition is strong!

Think about quality 

Find the typical strength 

Establish companies

Think sustainable

Control yourself 

Find partners

RVR CitiesNRW

RTGRIK

RVR Triennale

ELPEG

EU

Extraschicht

Local Sites
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RuhrTopCard

Emscherkunst
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Input > > > Output > > >

Investment

Business running costs customers

Public value

Economic impact
architecture

program

marketing

organization

Operating result

follow-on investments

image, identity

visitors

new jobs

tourism development

quality of life

sold tickets

place of residence

overnight stays

price

expenditure

Transparancy

Actual data base , repeatable instruments

Standard of calculation models

Knowledge based decisions
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Zollverein
Westfalenpark

German national coal 

mining museum

FZ Kemnade

Gasometer

GrugaNorth Duisburg 

Landscape Park

CentrO

Baldeneysee

Zoom

Regional leisure locations TOP 10 Attraktiveness abs. [20]
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Revierparks+
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Revierparks+

0 20 40 60 80

Gruga E 69

Zollverein E 197

Westfalenpark DO 100

German coal mining museum BO 79

Freizeitzentrum Kemnade 76

Gasometer OB 70

Landschaftspark DU-Nord 58

CentrO OB 53

Baldeneysee E 42

Zoom GE 38

Regional leisure locations TOP 10 Attraktiveness abs. [20]
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Industrial Heritage

People + Language

Settlement

Leisure infrastructure

Cultural offers

Ruhr + Lakes

Economy + Industry

Variety + Contrasts

Sports offers

Landscape + Nature 
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RUHR

generell

Culture Musicals Shopping
Industrial

Heritage

Entertain-

ment

Theme-

parks

Sport-

events
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Industrial heritage trail

Zollverein
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 RuhrTopCard:   103.000 tickets, 70,000 or 14% of uses on industrial 

heritage, Gasometer on rank 5 with 25,000 RTC users

 Zollvereinpark 2013: 51% external visitors

 Ruhrtriennale 2013: 90,000+ visitors, 49,000 tickets in core 

program > 40% external visitors    

 ExtraSchicht 2013: 78,000 Tickets, 20% external visitors
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The Ruhr+

Regionalbefragung  2013
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 1,000 jobs on Zollverein

 39 creative organisations 

 1,000 regional jobs in construction period

 1.5 million visitors > 68 million Euro a year

 1,450 jobs in gastronomy

 12.5 million Euro taxes



The Ruhr+

Regionalbefragung  2013
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The Ruhr+

Regionalbefragung  2013
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 Application for regional Unesco world heritage title



Thank you 

for your 

attention!

special thanks to: Axel Biermann, Ulrich Heckmann and Rainer Klenner


